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QUESTION 1 
Note: This question is part of a series of questions that present the same scenario. Which question in 
the series contains a unique solution that might meet the stated goals. Some question sets might have 
more than one correct solution, while others might not have a correct solution. 
After you answer a question in this section, you will NOT be able to return to it. As a result, these 
questions will not appear in the review screen. 
The corporate marketing team has developed a branding strategy that includes five mandatory components 
and visual requirements that must be incorporated for all materials. 
The VP of Marketing, who receives a copy of each email sent, has recently seen some emails that do not 
adhere to all five standards. 
You need to ensure that future emails adhere to these standards. 
Solution: You send an email to any user who created a deficient template identifying the deficiencies and 
request that they correct their templates. 
Does this meet the goal? 

A. Yes
B. No

Answer: B 
Section: (none) 
Explanation 
Explanation/Reference: 

QUESTION 2 
Note: This question is part of a series of questions that present the same scenario. Which question in 
the series contains a unique solution that might meet the stated goals. Some question sets might have 
more than one correct solution, while others might not have a correct solution. 
After you answer a question in this section, you will NOT be able to return to it. As a result, these 
questions will not appear in the review screen. 
The corporate marketing team has developed a branding strategy that includes five mandatory components 
and visual requirements that must be incorporated for all materials. 
The VP of Marketing, who receives a copy of each email sent, has recently seen some emails that do not 
adhere to all five standards. 
You need to ensure that future emails adhere to these standards. 
Solution: You create an approval process on the template records. You restrict usable templates to only those 
that have been approved. 
Does this meet the goal? 

A. Yes
B. No

Answer: A 
Section: (none) 
Explanation 
Explanation/Reference: 

QUESTION 3 
Note: This question is part of a series of questions that present the same scenario. Which question in 
the series contains a unique solution that might meet the stated goals. Some question sets might have 
more than one correct solution, while others might not have a correct solution. 
After you answer a question in this section, you will NOT be able to return to it. As a result, these 
questions will not appear in the review screen. 
The corporate marketing team has developed a branding strategy that includes five mandatory components 
and visual requirements that must be incorporated for all materials. certexam.org



The VP of Marketing, who receives a copy of each email sent, has recently seen some emails that do not 
adhere to all five standards. 
You need to ensure that future emails adhere to these standards. 
Solution: You examine all existing templates. Upon identifying those that do not meet standards, you make 
appropriate adjustments to the non-conforming templates. 
Does this meet the goal? 

A. Yes
B. No

Answer: B 
Section: (none) 
Explanation 
Explanation/Reference: 

QUESTION 4 
DRAG DROP 
Your marketing department has given you a list of requirements. 
Which requirements will you be able to meet by utilizing the tools in Dynamics 365 for Marketing? To answer, 
drag the appropriate requirement to the correct column. Each requirement may be used once, more than once 
or not at all. You may need to drag the split bar between panes or scroll to view the content. 
NOTE: Each correct selection is worth one point. 
Select and Place: 

Correct Answer:  

Section: (none) 
Explanation 
Explanation/Reference: 
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References: 
https://docs.microsoft.com/en-gb/dynamics365/customer-engagement/marketing/prepare-marketing-emails 

QUESTION 5 
Your landing page must include your privacy banner to let your customers know that you take their privacy 
seriously. 
Once enabled, where will the full text of your privacy policy be stored? 

A. on your organizationâ€™s private website, with the login information needed to access it
B. on any publicly-available website, with the URL listed in the Event Management Settings
C. on your organizationâ€™s website, with the URL listed on the Default Configuration Set
D. on any publicly-available website, with the URL listed in the Landing Page Configuration Set

Answer: D 
Section: (none) 
Explanation 
Explanation/Reference: 
References: 
https://docs.microsoft.com/en-gb/dynamics365/customer-engagement/marketing/marketing-settings 

QUESTION 6 
DRAG DROP 
Your company is expanding its service offering to people who live in Europe. 
You must configure your marketing system for compliance with European privacy requirements. 
Which three activities should you perform in sequence? To answer, move the appropriate actions from the list 
of actions to the answer area and arrange them in the correct order. 
Select and Place: 

Correct Answer:  
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Section: (none) 
Explanation 
Explanation/Reference: 
References: 
https://docs.microsoft.com/en-gb/dynamics365/customer-engagement/marketing/gdpr 

QUESTION 7 
You are the administrator for your companyâ€™s Dynamics 365 for Marketing application. You are responsible for 
ensuring that the current constraints of your subscription are not exceeded. 
You want to establish monitoring for the critical components that drive additional subscription costs. 
Which three subscription limits can you monitor at Settings > Advanced Settings > Others > Quota Limits? 
(Choose three.) Each correct answer presents a complete solution. 
NOTE: Each correct selection is worth one point. 

A. the total number of inbox previews that your company has used this month and the total number of inbox
previews remaining in the month
B. the total number of emails that your company has sent this month and the total number of emails remaining
in the month
C. the total number of marketing contacts that you can have in your database according to your current
Dynamics 365 for Marketing subscription and the number of contacts remaining in your subscription
D. the total number of marketing contacts that you can have in your database according to your current
Dynamics 365 for Marketing subscription
E. the total number of surveys that your company has sent this month and the total number of surveys
remaining in the month

Answer: A,B,D 
Section: (none) 
Explanation 
Explanation/Reference: 

QUESTION 8 
Note: This question is part of a series of questions that present the same scenario. Which question in 
the series contains a unique solution that might meet the stated goals. Some question sets might have 
more than one correct solution, while others might not have a correct solution. 
After you answer a question in this section, you will NOT be able to return to it. As a result, these 
questions will not appear in the review screen. 
You have created a lead scoring model for a marketing effort. The lead scoring model has 3 grades: Cold, 
Warm and Hot. certexam.org



After a week you notice that no one has received any scores from your model. 
Solution: You add an action tile. 
Does this resolve your issue? 
 
A. Yes 
B. No 
 
Answer: B 
Section: (none) 
Explanation 
Explanation/Reference: 
References: 
https://docs.microsoft.com/en-gb/dynamics365/customer-engagement/marketing/set-up-lead-scoring 

 
QUESTION 9 
Note: This question is part of a series of questions that present the same scenario. Which question in 
the series contains a unique solution that might meet the stated goals. Some question sets might have 
more than one correct solution, while others might not have a correct solution. 
After you answer a question in this section, you will NOT be able to return to it. As a result, these 
questions will not appear in the review screen. 
You have created a lead scoring model for a marketing effort. The lead scoring model has 3 grades: Cold, 
Warm and Hot. 
After a week you notice that no one has received any scores from your model. 
Solution: You click the Go Live button. 
Does this resolve your issue? 
 
A. Yes 
B. No 
 
Answer: A 
Section: (none) 
Explanation 
Explanation/Reference: 
References: 
https://docs.microsoft.com/en-gb/dynamics365/customer-engagement/marketing/set-up-lead-scoring 

 
QUESTION 10 
Note: This question is part of a series of questions that present the same scenario. Which question in 
the series contains a unique solution that might meet the stated goals. Some question sets might have 
more than one correct solution, while others might not have a correct solution. 
After you answer a question in this section, you will NOT be able to return to it. As a result, these 
questions will not appear in the review screen. 
You have created a lead scoring model for a marketing effort. The lead scoring model has 3 grades: Cold, 
Warm and Hot. 
After a week you notice that no one has received any scores from your model. 
Solution: You lower the Sales Ready Score. 
Does this resolve your issue? 
 
A. Yes 
B. No 
 
Answer: B 
Section: (none) 
Explanation 
Explanation/Reference: certexam.org



References: 
https://docs.microsoft.com/en-gb/dynamics365/customer-engagement/marketing/set-up-lead-scoring 

QUESTION 11 
DRAG DROP 
The VP of Marketing has been assigned to create you a new lead scoring model for Contoso, Ltd. based on 
recently-adopted marketing targets. 
Which five steps in sequence are required to design and set up your lead scoring model in Dynamics 365? 
(Choose five.) To answer, move the appropriate actions to the answer area and arrange them in the correct 
order. 
Select and Place: 

Correct Answer:  

certexam.org



Section: (none) 
Explanation 
Explanation/Reference: 
References: 
https://docs.microsoft.com/en-gb/dynamics365/customer-engagement/marketing/score-manage-leads 

QUESTION 12 
DRAG DROP 
You need to create a lead scoring model based upon fixed rules as well as behavior rules. 
Which scenario corresponds to each rule type? To answer, drag each rule type to the appropriate scenario. 
Each rule type may be used once, more than once or not at all. You may need to drag the split bar between 
panes or scroll to view the content. 
NOTE: Each correct selection is worth one point. 
Select and Place: 
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Correct Answer:  

Section: (none) 
Explanation 
Explanation/Reference: 
References: 
https://docs.microsoft.com/en-gb/dynamics365/customer-engagement/marketing/score-manage-leads 

QUESTION 13 
DRAG DROP 
You are creating a lead scoring model. 
You need to set up scoring, based on both explicit data and implicit data. 
Which scenario represents the appropriate data type? To answer, drag each scenario to the appropriate data 
type. Each data type may be used once, more than once or not at all. You may need to drag the split bar 
between panes or scroll to view the content. certexam.org



NOTE: Each correct selection is worth one point. 
Select and Place: 

Correct Answer:  

Section: (none) 
Explanation 
Explanation/Reference: 
References: 
https://community.dynamics.com/crm/b/zsoltzombiksblog/archive/2016/03/06/lead-scoring-rules-andexamples- 
in-microsoft-dynamics-marketing 

QUESTION 14 
Your company is interested in gaining additional insight into customer journeys. 
You have been tasked with analyzing contacts insights. 
From the options presented, which three types of interactions are analyzed in Dynamics 365 for Marketing for 
contacts and lead? (Choose three.) Each correct answer presents a complete solution. 
NOTE: Each correct selection is worth one point. 

A. Web interactions
B. Event interactions
C. Survey interactions
D. Appointment interactions
E. Telephone interactions

Answer: A,B,C 
Section: (none) 
Explanation 
Explanation/Reference: 
References: 
https://docs.microsoft.com/en-gb/dynamics365/customer-engagement/marketing/insights#categories 

QUESTION 15 
DRAG DROP 
You are responsible for all outgoing marketing emails at Contoso, Ltd. 
You are tasked with the best practices aimed at increasing delivery and interaction rates. 
Which question is answered by the email insight statistic listed? To answer, drag the email statistic to the certexam.org



question answered by that statistic. Each statistic may be used one, more than once or not at all. You may 
need to drag the split bar between panes or scroll to view the content. 
NOTE: Each correct selection is worth one point. 
Select and Place: 

Correct Answer:  

Section: (none) 
Explanation 
Explanation/Reference: 

QUESTION 16 
You use Dynamics 365 for Marketing to obtain detailed analytical views to help you understand your impact 
and learn which marketing instruments work best for your audience. 
You need to track response data regarding how your contacts react to your various marketing initiatives. 
Which three sources of analytical data are available to you regarding your marketing initiatives? (Choose 
three.) Each answer presents a complete solution. 
NOTE: Each correct selection is worth one point. 

A. Insights by Contact will be available to you on individual contact records and on the account with which the
contact is associated.
B. The insights you receive will be measured over all recipients of a single activity and by all activities for a
single recipient.
C. The insights aggregating results from all emails sent in a certain timeframe will be available on your Email
Marketing Dashboard.
D. Survey insights measured over all respondents will be available on the Survey Insights form.
E. Insights measured over all recipients of a single segment over all channels will be available on the
Segment Insights form.
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Answer: A,B,C 
Section: (none) 
Explanation 
Explanation/Reference: 

QUESTION 17 
Your company decides to set up a Lead Scoring model. They would like to score leads based on a condition. 
Which two conditions follow the Fixed Rule Category? Each correct answer presents a complete solution. 
NOTE: Each correct selection is worth one point. 

A. based on age
B. clicking on an email advertisement
C. an event for which the contact registered
D. based on zip code

Answer: B,C 
Section: (none) 
Explanation 
Explanation/Reference: 
Reference: 
https://docs.microsoft.com/en-us/dynamics365/marketing/score-manage-leads 

QUESTION 18 
DRAG DROP 
As the Dynamics 365 Marketing functional consultant, it is your responsibility to make sure your company 
stays within the quota limits defined by your subscription. The current subscription includes a quota of 10,000 
contacts and 100,000 Marketing email messages. 
Your manager wants you to create a monthly report showing usage. 
When you navigate to Quota Limits, which items will you be viewing to create the required report? To answer, 
drag the appropriate element to the correct data point. Each element may be used once, more than once, or 
not at all. You may need to drag the split bar between panes or scroll to view content. 
Select and Place: 

Correct Answer:  
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Section: (none) 
Explanation 
Explanation/Reference: 
Reference: 
https://docs.microsoft.com/en-us/dynamics365/marketing/quota-management 

 
QUESTION 19 
DRAG DROP 
You are a functional consultant at Contoso, Ltd. Your company has a current Dynamics 365 Marketing 
instance and would like to migrate to a new instance. In order to save time, management has decided to 
replicate the current instance configuration and data using the Configuration Migration tool for Dynamics 365. 
You have to validate that both instances (source and destination) are on the same version, and then perform 
the transfer. 
Which four steps must you take, in sequence, to achieve your goal? To answer, move the appropriate actions 
from the list of steps to the answer area and arrange them in the correct order. 
Select and Place: 

 certexam.org



Correct Answer:  

Section: (none) 
Explanation 
Explanation/Reference: 
Reference: 
https://docs.microsoft.com/en-us/dynamics365/marketing/transfer-data 

QUESTION 20 
DRAG DROP 
You are a Dynamics 365 Marketing functional consultant. 
You are setting up conditions for a lead-scoring model. 
Which categories should you use during the configuration? To answer, drag the appropriate category to the 
correct condition. Each category may be used once, more than once, or not at all. You may need to drag the 
split bar between panes or scroll to view content. 
NOTE: Each correct selection is worth one point. 
Select and Place: 
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Correct Answer:  

Section: (none) 
Explanation 
Explanation/Reference: 
Reference: 
https://docs.microsoft.com/en-us/dynamics365/marketing/score-manage-leads 
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